


 “Hispanic or Latino” refers to a person of Cuban, Mexican, Puerto Rican, South or 

Central American, or other Spanish culture or origin regardless of race. 

 More than half of the growth in the total population of the United States between 

2000 and 2010 was due to the increase in the Hispanic population.  

 The Hispanic population increased by 15.2 million between 2000 and 2010, 

accounting for over half of the 27.3 million increase in the total population of the 

United States. Between 2000 and 2010, the Hispanic population grew by 43 

percent, which was four times the growth in the total population at 10 percent.  

 Population growth between 2000 and 2010 varied by Hispanic group. The 

Mexican origin population increased by 54 percent and had the largest numeric 

change (11.2 million), growing from 20.6 million in 2000 to 31.8 million in 2010. 

 10 Mexicans accounted for about three-quarters of the 15.2 million increase in the 

Hispanic population from 2000 to 2010. Puerto Ricans grew by 36 percent, 

increasing from 3.4 million to 4.6 million. The Cuban population increased by 44 

percent, growing from 1.2 million. 



Other Hispanic origins refer to a 

variety of identifications. Among 

the 12.3 million Hispanics who were 

classified as Other Hispanic in 

2010, 1.4 million were of Dominican 

origin, 4.0 million  
were of Central American origin 

(other than Mexican), 2.8 million 

were of South American origin, 

635,000 were Spaniard, and 3.5 

million reported general terms such 

as “Hispanic” or “Latino.” Among 

Central American Hispanics 

(excluding Mexicans), those of 

Salvadoran origin were the largest  

group at 1.6 million, followed by 

Guatemalans (1.0 million) and 

Hondurans (633,000). Of the South 

American Hispanic population, 

those of Colombian origin were 

the largest group at 909,000, 

followed by Ecuadorians at 

565,000 and Peruvians at 531,000 



Over half of the Hispanic population in the 

United States resided in just three states: 

California, Texas, and Florida.  

 

In 2010, 37.6 million, or 75 percent, of 

Hispanics lived in the eight states with 

Hispanic populations of one million or more 

(California, Texas, Florida, New York, Illinois, 

Arizona, New Jersey, and Colorado). 

Hispanics in California accounted for 14.0 

million (28 percent) of the total Hispanic 

population, while the Hispanic population 

in Texas accounted for 9.5 million (19 

percent). 



Latino consumers have become the most important driver 

of growth in the United States, in several different aspects. 

Recent studies prove that spending power by the 

Hispanic demographic is growing faster than that of non-

Latino groups. 

The number of Hispanic households is growing faster than 

ever, making a larger consumer group. This also means 

that there is a higher spending power among Latinos in 

America that businesses will model some of their strategies 

toward. 



The same phenomenon has occurred in the use of 

financial services. Over the past decade the percent 

of Hispanic individuals and households using a wide 

array of financial services has grown faster than it has 

among non-Hispanic consumers. As a result, Hispanic 

consumers have become a pillar of growth in the 

financial services industry. For example, between 2005 

and 2015 growth in credit card use by Latinos grew 11 

times faster than it did among non-Hispanics (44% vs. 

4%). The 5.1 million additional Latinos with credit cards 

accounted for around half (49%) of the growth in the 

number of consumers using credit cards. 



The US Hispanic Market is Growing. Fast! 

 Hispanics today make up 17 percent of the US population and this growth is only set to accelerate. 

The US Census Bureau projects that by 2060 the Hispanic population will account for 28.6 percent.  

The Spanish Language Matters to US Hispanics.  

 More than 82 percent of Hispanic adults say they speak Spanish. Studies by the Pew Hispanic Center 

show that 95 percent say it’s important for future generations to continue to do so.  

 So, while an increasing number of US Hispanics are bilingual (currently 51 percent), reaching out to US 

Hispanics in Spanish is more important than ever.  

US Hispanics are More Likely to Be Loyal to Companies that Communicate in Spanish.  

 According to the Experian Simmons Summer 2011 National Hispanic Consumer Study, about 56 

percent of Spanish-dominant Hispanics agree that, “When I hear a company advertise in Spanish, it 

makes me feel like they respect my heritage and want my business.”  

 Similarly, 54 percent of Spanish-dominant Hispanics feel “much more loyal to companies that show 

appreciation of our culture by advertising in Spanish.”  

 You need to communicate the right messages, in Spanish. Professional language services companies 

can help in a variety of ways, including Spanish translation and localization for the US Hispanic 

audience.  

Language diversity in the US is well documented, especially when it comes to Spanish speakers. States with 

the largest Hispanic populations:  

 California – 14.4 million Hispanics (28 percent of all US Hispanics)  

 Texas – 9.8 million Hispanics (19 percent of all US Hispanics)  

 Florida – 4.4 million Hispanics (8 percent of all US Hispanics)  

US Hispanics have Serious Purchasing Power.  

 The $1.3 trillion US Hispanic market is larger than the entire economies of all but 13 countries in the 

world. And it’s set to grow by 50 percent in the next five years. The Selig Center for Economic Growth 

predicts that by 2019, Hispanics will account for 10.6 percent of the total US buying power.  



The  #1 Hispanic Retail Supermarket in Texas! 


